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From Vancouver to the world: RTS intercoms at the
heart of winter sports broadcasting in 2010

RTS digital matrix intercom systems were once again the number-one
choice of major broadcasting corporations for a sporting event of global
significance that took place in Vancouver, Canada, earlier this year.

There was more RTS intercom equipment in play for broadcasting the 2010
event than from all other intercom manufacturers combined. From the
large systems based around tri-bus, multi-frame ADAM (Advanced Digital
Audio Matrix) matrices used exclusively by the largest broadcasters,
including CTV for the host nation and NBC, to the smaller-format systems
deployed by dozens of smaller broadcasters and news operations from
around the world, RTS helped bring the event, which is held once every
four years with the host nation chosen on each occasion several years in
advance, into millions of homes.

“We are very proud to have contributed to the success of another of major
winter sports competition,” says Scott Gilman of RTS, “and to have helped
broadcasters achieve greater levels of communications performance and
flexibility than ever before for an event of this size. RTS systems of all
varieties and sizes deployed at every level at every site, from the smallest
venues all the way up to the main broadcast center. Our proven IP trunking
platform proved itself invaluable once again, considering venues like
Whistler are about a two-hour drive from the main CTV studios, for
example, and with many more venues scattered around Vancouver. Some
of the adjacent towns like Richmond even set up their own Cronus (DSP
matrix intercom) strings to coordinate the large amount of broadcast
activity in that locality, all tied together with trunking, with all the cameras,
intercom, audio and video centrally controlled back in Vancouver.”

A combination of fiber and IP technologies ensures seamless operations
between these sites, all centrally controlled via the large RTS matrices
installed at the main studio locations. “Fiber and IP technologies are
becoming more and more prevalent for transferring video, audio and
intercom signals,” Gilman says, “and the large RTS frames served in
Vancouver as a common switch point. A broadcaster doesn’t necessarily
have to have trucks at every single location, which can save a lot of time
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and money. They deploy their cameras to the location and connect them to
fiber, which comes back to the main center where it’s all switched live. The
same thing goes for audio; there may be a large amount of audio circuits in
use at the venue, but they’re actually mixed here on site.”

RTS products offer both a high level of backwards-compatible operability
with highly scalable, high-tech flexibility, so central location users may
interface with a remote keypanel completely via IP or via an RVON-IO which
converts eight channels of IP to analog audio. “What’s different about RTS
in this regard is the unique way in which we deal with IP. Our IP devices
have GPI ins and outs for contact closures, and the hardware is put
together to make trunking easier, with a built-in serial port. Our system is
also extremely scalable, from one keypanel and a single RVON (VOIP
interface) card to hundreds. We work closely with our broadcast
customers and develop new products that provide them with the features
that address new challenges, while always maximizing their investment in
their current equipment.”

The new KP 32 CLD compact, fully programmable color keypanels made
their winter sports debut in Vancouver, bringing a new level of user-
friendliness to the control positions. “NBC used the color key panels
extensively,” Gilman says, “and they’ve proven very effective. The color key
panels can be easily adjusted to display four, six or eight characters in the
alpha configurations via software, depending upon how descriptive the
display needs to be — the difference between ‘D-I-R’ and ‘Director,’ for
example. The keypanel adapts to the user’s needs, rather than vice-versa.
Small problem-solving details like this add up to be significant in terms of
time-saving and streamlining broadcast communications, and it’s great to
see a new product like the color keypanel become so quickly accepted at
this highest level.”

RTS will play an important role in broadcasting the world’s most-watched
sporting event series, the FIFA World Cup, in summer 2010.

www.rtsintercoms.com
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Industry-leading RTS digital matrix intercom systems are relied-upon to broadcast the
world’s largest events, including the FIFA World Cup and multi-discipline international
events of historic significance held every four years. Utilizing highly configurable and
expandable modular designs, RTS systems are found in virtually every kind of application
and venue throughout the world. From VolP, global trunking connectivity, and two-wire, to
the world's first color display keypanels, RTS has been a leading innovator in
communications for over 30 years. www.rtsintercoms.com
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The Communications Systems Division of Bosch Security Systems, Inc. is one of the world's
leading manufacturers and suppliers of professional audio, wireless, life safety, and
communication equipment, offering complete system solutions for the world's most critical
installations and events. www.boschcommunications.com
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The Bosch Group is a leading global supplier of technology and services. According to
preliminary figures, some 270,000 associates generated sales of roughly 38 billion euros
in the areas of automotive and industrial technology, consumer goods, and building
technology in fiscal 2009. The Bosch Group comprises Robert Bosch GmbH and its more
than 300 subsidiaries and regional companies in over 60 countries. If its sales and service
partners are included, then Bosch is represented in roughly 150 countries. This worldwide
development, manufacturing, and sales network is the foundation for further growth. Each
year, Bosch spends more than 3.5 billion euros for research and development, and applies
for over 3,000 patents worldwide. With all its products and services, Bosch enhances the
quality of life by providing solutions which are both innovative and beneficial.

The company was set up in Stuttgart in 1886 by Robert Bosch (1861-1942) as “Workshop
for Precision Mechanics and Electrical Engineering.” The special ownership structure of
Robert Bosch GmbH guarantees the entrepreneurial freedom of the Bosch Group, making it
possible for the company to plan over the long term and to undertake significant up-front
investments in the safeguarding of its future. Ninety-two percent of the share capital of
Robert Bosch GmbH is held by Robert Bosch Stiftung GmbH, a charitable foundation. The

majority of voting rights are held by Robert Bosch Industrietreuhand KG, an industrial trust.

The entrepreneurial ownership functions are carried out by the trust. The remaining shares
are held by the Bosch family and by Robert Bosch GmbH.

Additional information can be accessed at www.bosch.com
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